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Abstract: Entrepreneurship training in universities is one of the factors to grow and develop entrepreneurial interest. 

Students are required to be able to utilize the knowledge gained to create entrepreneurial activities. This study aims to analyze 

the interests of student entrepreneurship through, entrepreneurship training, the use of information technology, and student 

entrepreneurship motivation at Muira Kudus University. The independent variables in this study are entrepreneurship training, 

and the use of information technology, the dependent variable is entrepreneurial interest with motivational mediation variables. 

The population in this study were students of the Muria Kudus University Mandatory Entrepreneurship Skills program in 

2018/2019 totaling 846 students. The sample uses Ferdinant theory and probability sampling techniques with a total of 125 

students. Data analysis using path analysis techniques (Path Analysis). This study shows that all variables are valid and reliable, 

feasible in a model so that testing can be done. The results of the analysis show that entrepreneurship training and the use of 

information technology influence entrepreneurial interests, and entrepreneurial motivation can mediate entrepreneurship 

training and the use of information technology on the entrepreneurial soul of students. 

Keywords: Entrepreneurship Training, Utilization of Information Technology, Entrepreneurial Motivation,  

Entrepreneurial Souls 

 

1. Introduction 

Increasing business productivity requires business 

empowerment aimed at developing science-based and 

competitive businesses (PJPN 2005-2025). The strategy of 

empowering small businesses is directed at building 

innovation and technology competencies so that they play a 

greater role in developing economic growth. Student business 

growth is not in line with expectations, so it is necessary to 

increase the soul of entrepreneurship to encourage economic 

growth through student entrepreneurship in developing 

entrepreneurial knowledge towards the global market. 

This research aims to develop the entrepreneurial soul of 

students at Muria Kudus University by raising the superior 

potential of the region and the creative industries to achieve 

global competition. In 2016 Muria Kudus University had 62 

student business units with a total workforce of about 156 

people. Whereas in 2017 the number of business units has 

changed to 75 business units with a total workforce of 173 

people. Based on sales data on campus, there are 

approximately 80% of student business products sold, 

including in the form of convection, headscarves, robes, 

wedding supplies, and also in the form of foods such as 

chicken geprek, coffee corner, gahya dahar, kebab and so 

on. 

The basis of the formation of student business actors is 

based more on the ability of students who qualify for PKM, 

especially in 2018 reaching 25 groups, this is the best result 

compared to previous years. Also, it was supported by an 

increase in student soul in participating in PKM of 

approximately 250 students and strengthened by the desire of 

students to run a business in 2019 reaching 285 people. This 

condition causes the formation of the development of student 

entrepreneurial soul to become stronger, also encouraged by 

the existence of compulsory entrepreneurial skills for all 

undergraduate students at Muria Kudus University. So that it 
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is needed an increase in student entrepreneurial soul through 

entrepreneurship training, the use of information technology, 

and entrepreneurial motivation. 

2. Literatur Review 

Someone who conducts business activities, or starts and 

operates a business is said to be an entrepreneur [1]. 

Entrepreneurs are the pillars that support a country's 

economy, therefore it can be said that entrepreneurship is 

one's ability to make an effort to face life's challenges [2]. 

Entrepreneurs are considered successful if they have 10 

categories, including commitment and unlimited 

determination, strong drive to achieve achievement, 

orientation towards opportunities, internal control, tolerance 

for ambiguity, skills in accepting risk, a less perceived need 

for status and power, ability to solve problems, ability get 

"feedback" (feedback), and the ability to face failure [3]. 

Entrepreneurship training not only provides a theoretical 

foundation but forms the attitudes, behaviors, and mindset of 

an entrepreneur [4]. Entrepreneurship training aims to 

change the outlook, behavior, and soul of students to 

understand entrepreneurship and to have reasoning power 

about entrepreneurship so that it is expected to become a new 

entrepreneur and be able to open new job opportunities [5]. 

Entrepreneurship training depends on the acceptance of 

entrepreneurial mindsets at universities and the creation of 

an entrepreneurial environment in and around the University 

[6]. 

2.1. The Effect of Entrepreneurship Training on 

Entrepreneurial Motivation 

Entrepreneurship training has a positive and significant 

effect on entrepreneurial motivation [7], the more often 

entrepreneurship training is carried out, it can influence one's 

behavior and attitudes to be motivated to become 

entrepreneurs and develop entrepreneurship both 

independently and in groups. Entrepreneurship training is the 

initial capital to determine someone to be an entrepreneur. 

Through entrepreneurship training can shape the attitudes and 

mentality of students, to create high motivation to build the 

character of an entrepreneurial soul. Also, entrepreneurship 

education and training can encourage so that motivation is 

formed to create new entrepreneurial candidates [5]. 

Entrepreneurial attitudes and mentality can be formed because 

of motivation. Entrepreneurship training. in general, is an 

educational process by applying the principles and methods to 

the formation of life skills in students through an integrated 

curriculum developed. The motivation of entrepreneurship in 

students can be instilled through entrepreneurship training 

based on entrepreneurial values [8]. Entrepreneurship training 

influences the realization of entrepreneurial motivation [9]. 

Entrepreneurship training can improve the attitude of the 

formation of entrepreneurial motivation, enthusiasm, and 

culture for students and the general public [10]. 

Entrepreneurship can be learned and trained by every 

individual who has a desire because entrepreneurship is not 

the dominance of talented individuals [8]. On this basis, the 

development of the proposed hypothesis is as follows: 

H1: The more frequent entrepreneurship training is carried 

out it will influence on increasing entrepreneurship motivation 

for students of the Muria Kudus University Compulsory 

Entrepreneurship Skills Program. 

2.2. The Effect of IT Utilization on Entrepreneurial 

Motivation 

Information Technology is a technology that is used to 

process data, including processing, obtaining, compiling, 

storing, manipulating data in various ways to produce 

quality information, namely information that is relevant, 

accurate and timely, which is used for personal, business, 

and government purposes and is strategic information for 

decision making. This information technology is a 

subsystem of information systems. Especially in a review 

from a technology standpoint. Based on the results of 

research on the use of IT in small and medium enterprises 

(SMEs), the findings include (a) many computers owned by 

SMEs, (b) the field of IT use in SMEs, and (c) the level of 

internet usage in SMEs. Every UKM has a computer to help 

the business process. 

Information technology helps businesses to provide the 

infrastructure needed to provide information for its users [11]. 

A business organization is expected to be able to make the 

desired decision. The ability to use IT in operating an 

information system are very much needed for businesses, to 

build motivation for IT, users, for the smooth running of a 

business [12]. IT is an element of an organization that 

provides information to users by processing business event 

events [13]. The utilization of IT provides an opportunity for 

business people to improve efficiency and effectiveness in 

decision making to enable companies to gain competitive 

advantage [14]. The use of IT is a major factor in decision 

making, to be able to create motivation for businesses to 

improve greater performance. Facing an increasingly open 

and competitive market mechanism, the use of IT is the main 

prerequisite for increasing entrepreneurial motivation [15]. 

On this basis, the research hypothesis can be developed as 

follows. 

H2: The more frequent use of IT in running a business will 

further increase the motivation of entrepreneurship for 

students of the Muria Kudus University Mandatory 

Entrepreneurship Skills Program. 

2.3. The Effect of Entrepreneurship Training on the Soul of 

Entrepreneurship 

Entrepreneurship training is a training conducted to train 

individuals to have entrepreneurial competencies, so that they 

are able to act to establish a viable business by utilizing 

existing opportunities and be able to create employment 

opportunities for themselves and others. Entrepreneurship 

introduction training not only provides a theoretical 

foundation for the concept of entrepreneurship but also shapes 

entrepreneurial attitudes, behaviors, and mindset, but also the 

existence of entrepreneurial training can enhance one's 

knowledge, entrepreneurial soul, and skills when graduating 

from college. 80% of students participating in 

entrepreneurship training were able to inspire to do 

independent business [2]. Entrepreneurship training programs 
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have an influence on increasing the attitudes, interests and 

inspiration of science and engineering students to start a 

business [12]. Entrepreneurship education & training has an 

influence on the entrepreneurial soul [9]. The introduction of 

entrepreneurship training, a person will gain a lot of new 

knowledge about the world of entrepreneurship so that he can 

have new skills outside his field. On this basis, the 

development of the proposed hypothesis is as follows: 

H3: The more often entrepreneurship training is carried out, 

it will affect the improvement of students' entrepreneurial soul 

in the Compulsory Entrepreneurship Skills Program at Muria 

Kudus University. 

2.4. The Effect of IT Utilization on the Entrepreneurial Soul 

There are still students who have businesses that do not 

understand the use of IT in running a business, due to the lack 

of knowledge of the IT software used. The desire of 

entrepreneurship has attracted many students, therefore at the 

Muria Kudus University, the Obligatory Entrepreneurship 

Skills Program already has an entrepreneurial community 

called Young Muria Entrepreneurs. The partial use of IT has a 

positive and significant effect on the entrepreneurial soul [16]. 

Likewise, the use of IT can provide an increase in 

entrepreneurial soul for students [17]. In contrast to the other 

research shows that the use of IT was not found to have a 

significant effect on the entrepreneurial soul of students [18]. 

IT is an information system about how users come to receive 

and utilize technology [19]. The level of use of technology can 

be seen from the user's attitude towards technology such as 

motivation to keep using it and the desire to motivate other 

users. The more sophisticated IT that is utilized can increase 

the entrepreneurial soul for students [3]. IT can increase the 

soul of entrepreneurship if members of the organization can 

utilize technology properly [20]. The sophistication of 

technology and information used by business people is able to 

develop an entrepreneurial soul [1]. 

Entrepreneurship is the ability to create something new and 

different [21]. Information technology influences the 

entrepreneurial soul [22]. The relationship between the use of 

IT and the entrepreneurial soul is in the process of utilizing 

technology by using software that can help work faster, shorter, 

and simplify work for business people so that the interest in 

developing a business becomes stronger [23]. Found a 

positive and significant relationship between the 

sophistication of information technology and the soul to 

develop business activities [24]. The use of IT has a negative 

effect on entrepreneurial soul [25]. On this basis, the 

following hypotheses are developed: 

H4: The higher level of IT utilization will have an effect on 

improving entrepreneurial soul for students of the Muria 

Kudus University Mandatory Entrepreneurship Skills 

Program. 

2.5. The Effect of Entrepreneurial Motivation on 

Entrepreneurial Soul 

Attitudes toward a person's behavior there are two main 

aspects, namely individual beliefs and individual knowledge. 

The higher level of individual belief will lead to more positive 

individual attitudes towards the object of the attitude, and vice 

versa [19]. This statement is a step to prepare students to start 

a new business through the integration of experience, skills, 

and knowledge to develop and expand a business. The soul is 

defined as how hard someone dares to try according to what is 

planned to be done [19]. The entrepreneurial soul is a process 

of desire in the search for information to achieve business 

goals [26]. The greater the motivation for entrepreneurship a 

person will be more likely the soul to achieve business goals. 

So that the entrepreneurial soul should be owned by students 

of the Muria Kudus University Mandatory Entrepreneurship 

Program. The entrepreneurial soul is a willingness to work 

hard in achieving business goals, willing to take risks, dare to 

take new ways, be willing to live frugally and be able to learn 

from experience [16]. Therefore the entrepreneurial soul is a 

desire, interest, and willingness to work hard in meeting the 

needs of life without feeling afraid of the risks that occur, and 

strong will to learn from failure. The relationship between 

entrepreneurship motivation and entrepreneurial soul [29], in 

the entrepreneurship training program, does not only provide 

the provision of entrepreneurial theory, but it is also necessary 

to provide various applicative training that leads to 

entrepreneurial aspects in life every day. A person has an 

entrepreneurial soul because of the existence of a motivation, 

which is a motivation for achievement [8]. Achievement 

motivation is a social value that emphasizes the desire to 

achieve the best results to achieve individual satisfaction. On 

this basis, the development of hypotheses is proposed as 

follows: 

H5: The stronger the level of entrepreneurial motivation 

will influence the improvement of the entrepreneurial soul of 

students of the Muria Kudus University Mandatory 

Entrepreneurship Skills Program. 

3. Research Method 

Determining the sample in this study uses the basis of 

multiplication between the number of indicators with 5 to 10 

[30]. Each indicator requires at least 5 and up to 10 samples. 

This study has 25 indicators that will be statements in the 

research questionnaire, then the number of samples needed for 

research is (5 x 25) = 125 respondents. 

The study used a population of undergraduate students in 

the Entrepreneurship Obligatory Skills Program in 2019/2020 

Muria Kudus University as many as 846 students. Sampling 

uses a convenience sampling method, which is to provide a 

questionnaire to respondents who are already small business 

operators and who are interested in becoming entrepreneurs. 

Data is processed using Structural Equation Modeling 

(SEM) from AMOS software. Validity testing aims to measure 

the questionnaire, said to be valid if it can measure the value of 

the studied variable. The validity of the instrument has two 

elements, namely the accuracy factor and the accuracy factor 

[31]. Reliability testing is used to determine how much the 

measurement results can be trusted, if repeated measurements 

have the same results, it is concluded that the measurements 

have high reliability [31]. 

Hypotheses are tested and analyzed by developing 

theory-based model development, compiling path diagrams 

and structural diagrams, selecting types of matrix inputs and 

estimating proposed models, evaluating structural model 
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identification, evaluating goodness-of-fit criteria, interpreting, 

and modifying models [32]. 

4. Result and Discussion 

The results of testing the validity and reliability are shown 

based on Cronbach's Alpha analysis of 0.742 greater than 0.6; 

then the results are greater than the rtable, so the validity and 

reliability of the instrument are said to be a reliable 

questionnaire. Validity testing shows that all statements are 

valid because the calculated r-value is greater than the rtable 

and positive value. Testing the validity of the instrument 

shows a valid questionnaire. 

Table 1. Validity and Reliability Test 

Reliability Statistics 

Cronbach’s Alpha N of Items 

0,742 50 

Source: Initial data processed. 

Hypothesis testing uses SEM analysis based on a 

significance level of 5 percent, with a Critical Ratio (CR) 

value of 1.96. The hypothesis is accepted if the CR value ≥ 

1.96 and the probability value is less than 0.05 or the *** 

sign on the AMOS output. The hypothesis is rejected if the 

CR value ≤ 1.96 and the probability value> 0.05. Hypothesis 

test results are shown in the following table. 

Table 2. Hypothesis test. 

Hipotesis Pernyataan Hipotesis Critical Ratio (CR) Probability (P) Hasil 

H1 Entrepreneurship training affect entrepreneurial motivation 2,684 ,001 Received 

H2 Utilization of IT affects the motivation of entrepreneurship 2,186 ,005 Received 

H3 Entrepreneurship training affects the soul of entrepreneurship 3,472 ,000 Received 

H4 Utilization of IT affects the soul of entrepreneurship 2,228 ,008 Received 

H5 Entrepreneurial motivation affects the soul of entrepreneurship 2,734 ,004 Received 

Source: Initial data processed. 

Table 2 shows that entrepreneurship training (CR = 2.684; 

P = 0.001) and IT Utilization (CR = 2.186; P = 0.005) have a 

positive and significant effect on entrepreneurial motivation. 

Entrepreneurship training (CR = 3,472; P = 0,000) and IT 

utilization (CR = 2,228; P = 0.008) have a positive and 

significant effect on the soul of entrepreneurship. In addition, 

entrepreneurship motivation (CR = 2.734; P = 0.004) has a 

positive and significant effect on the soul of 

entrepreneurship. 

The direct effect of the relationship between variables 

shows that the variable that has the strongest influence on 

entrepreneurial motivation is entrepreneurship training with a 

contribution of 61.4 percent. The variable of entrepreneurship 

motivation has a great influence on the soul of 

entrepreneurship with a contribution of 68.6 percent. 

Table 3. Direct Effects (Group number 1 – Default model). 

 X2 X1 Y1 

Y1 ,382 ,614 ,000 

Y2 ,000 ,000 ,686 

Source: Initial data processed. 

The indirect relationship of influence between variables in 

this study is shown in table 4, that all exogenous variables 

have an indirect effect on the variables of entrepreneurial 

soul. The most powerful indirect effect on the soul of 

entrepreneurship is entrepreneurship training with a 

contribution of 26.2 percent. 

Table 4. Indirect Effects (Group number 1 – Default model). 

 X2 X1 Y1 

Y1 ,000 ,000 ,000 

Y2 ,246 ,262 ,000 

Source: Initial data processed. 

Based on the test results in this research model on the 

relationship between variables obtained direct influence and 

indirect influence between variables, therefore it is necessary 

to measure the total effect. The results of measurements of 

the total effect between variables are shown in table 5. 

Table 5. Total Effects (Group number 1 – Default model). 

 X2 X1 Y1 

Y1 ,382 ,614 ,000 

Y2 ,246 ,262 ,686 

Source: Initial data processed. 

Based on the results of the analysis it can be concluded 

that to form entrepreneurial soul for students the Muria 

Kudus University Obligatory Entrepreneurship Skills 

Program that needs to be developed is to provide 

entrepreneurial motivation to students by increasing the most 

dominant variable or having the biggest loading factor that is 

paying attention to entrepreneurship training starting from 

building importance training, time efficiency, willingness, 

and responsibility in organizing training to increase 

entrepreneurship motivation. It takes courage to organize 

entrepreneurship training in various activities that do not stop 

the entrepreneurial soul. The demand for courage in creating 

initiatives by showing active, perseverance, and full 

innovation in developing businesses, supported by the 

existence of competitive motives through orientation to 

results and future insights [8]. Based on these data, 

entrepreneurial motivation in students of the Muria Kudus 

University Entrepreneurship Skills Program can be improved 

by developing entrepreneurship training in every activity. 

This study provides empirical evidence that 

entrepreneurship training has a positive and significant effect 

on entrepreneurial motivation. This condition shows that the 

entrepreneurship training conducted by students of the Muria 

Kudus University Entrepreneurship Skills Program can 

increase the formation of entrepreneurship motivation, 

encouraging and fostering enthusiasm for students in 

carrying out business activities. Entrepreneurship training has 

a positive and significant effect on entrepreneurial interest 

[33]. Thus students are expected to prioritize 
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entrepreneurship training in each of their activities to form a 

strong entrepreneurial motivation. 

The utilization of IT has a positive and significant effect 

on entrepreneurial motivation. This means that the use of IT 

developed by students can drive entrepreneurship motivation 

for the survival of the business. The use of IT has a strong 

influence on entrepreneurial motivation [34]. Based on these 

results indicate that students can use IT that can increase 

entrepreneurship motivation. Courage to use IT and decision 

making at the right time is something that has been done by 

students because it is an activity that must be chosen so that 

the company does not experience failure. 

This study also shows that entrepreneurship training has a 

positive and significant influence on the soul of 

entrepreneurship. Proves that entrepreneurship training has a 

positive and significant effect on the soul of entrepreneurship 

[35]. If entrepreneurship training is often done, the 

entrepreneurial soul of students will be higher in building and 

running a business. So the formation of the soul of 

entrepreneurship is influenced by the good or bad level of 

entrepreneurship training that is carried out. The results of 

this study also indicate that the use of IT has a positive and 

significant influence on the soul of entrepreneurship. The 

higher the frequency of IT utilization for students, the higher 

the formation of an entrepreneurial soul. This shows that the 

high utilization of IT will be able to awaken the formation of 

an entrepreneurial soul for students. Based on these findings, 

it can be concluded that the formation of an entrepreneurial 

soul is supported by the high or low utilization of IT. 

The results of this study also indicate that entrepreneurship 

motivation has a positive and significant effect on the soul of 

entrepreneurship. This means that if students experience the 

formation of strong motivation, the stronger the soul of 

entrepreneurship will be formed. Entrepreneurship 

motivation has a positive and significant influence on the 

formation of an entrepreneurial soul [36]. Entrepreneurship 

training will influence a significant increase in the soul of 

entrepreneurship indirectly mediated by entrepreneurial 

motivation [37]. Thus the priority required for students in the 

Entrepreneurship Obligatory Skills Program in shaping 

entrepreneurial soul is to develop students through the 

embodiment of entrepreneurial motivation by increasing 

good entrepreneurship training. Entrepreneurship training has 

a positive and significant effect on the formation of an 

entrepreneurial soul through business motivation [18]. The 

Utilization of IT will affect the indirect strengthening of the 

formation of an entrepreneurial soul if mediated by 

entrepreneurial motivation so that the main treatment of the 

formation of an entrepreneurial soul is the need for increased 

business by creating a sense of ability and confidence in the 

use of IT for students to realize a strong entrepreneurial 

motivation. Entrepreneurship motivation influences the 

formation of an entrepreneurial soul [38, 39]. 

There is a significant relationship between 

entrepreneurship training and the use of IT on entrepreneurial 

motivation and an indirect relationship on entrepreneurial 

soul, so that entrepreneurial motivation has a very strong role 

to increase the significance of the two variables. The main 

priority that needs to be done by students is how to be able to 

create abilities, courage to make decisions and strengthen 

business development to form a significant entrepreneurial 

soul in the future. 

5. Conclusion and Recommendation 

5.1. Conclusion 

Increased entrepreneurship training has an impact on 

increasing entrepreneurship motivation, also strengthening 

the use of IT will increase entrepreneurship motivation. 

Enhancing entrepreneurship training can increase the 

formation of an entrepreneurial soul, but has not yet become 

meaningful, meaning students of the Entrepreneurship 

Obligatory Skills Program who can receive enhanced 

entrepreneurial training do not directly form an 

entrepreneurial soul. Strengthening the use of IT can increase 

the strengthening of entrepreneurial motivation, however, it 

will not be meaningful if the use of IT formed in students is 

not yet a possible factor to build entrepreneurial soul. While 

strengthening the motivation for entrepreneurship can create 

an entrepreneurial soul for students of the Muria Kudus 

University Mandatory Entrepreneurship Skills program. 

5.2. Suggestion 

Comprehensive thoughts and actions are needed in dealing 

with student development issues by increasing the 

involvement of universities, stakeholders, and the 

government. Students who are still experiencing low 

entrepreneurial training, it is necessary to strengthen their 

beliefs, optimism, and be able to form commitments through 

discipline, supported by the ability to form motivations based 

on entrepreneurial knowledge in making decisions with the 

courage to take risks. 

The development of students by managing 

entrepreneurship training is expected to create students as 

entrepreneurs, and to be resilient in the face of competition. 

There is a need to change the management of IT utilization 

for students who are still using manual patterns so that a 

business operational model is developed in the hope that it 

will be more efficient, effective and reduce habits that do not 

support the formation of an entrepreneurial spirit. It requires 

the involvement of tertiary institutions, especially in 

empowering students' expertise through training to utilize IT 

which requires special skills such as business reports, online 

marketing, and relations with relations so that it will facilitate 

access and have competitiveness. 

The student entrepreneurial spirit needs the courage to be 

able to easily run a business, so it takes the participation of 

local governments, universities, and stakeholders to realize 

cooperation in managing students to become entrepreneurs. 

Thus it can increase the creation of business actors from 

students and have an impact on synergistic business growth 

in ensuring the survival of the company. 

Acknowledgements 

Thank you to the Directorate General of Research and 

Development of the Ministry of Research and Technology as 

an institution that has funded all of these community service 

activities through the Entrepreneurship Development 



 International Journal of Business and Economics Research 2020; 9(5): 309-315 314 

 

Program 2020. 

 

References 

[1] Daryanto, (2014). Entrepreneurship Education, Yogyakarta: 
Gavamedia Faculty of Economics and Business, Udayana 
University, Vision, Mission and Objectives. 

[2] Rahayu, M., Novadjaya, L. H. dan Indrawati, N. K., (2014). 
Intention of Entrepreneurship to New Students, Jurnal Aplikasi 
Manajemen, Vol. 9 No. 2, pp. 329-339. 

[3] Aprilianti, Eka, (2015). The Effect of Entrepreneurial 
Personality, Entrepreneurship Knowledge, and Environment 
on Entrepreneurial Interest in Vocational Students. Journal of 
Vocational Education, 2 (3), pp: 311-324. 

[4] Lestari, R. B. dan Wijaya, T., (2015). Effect of 
Entrepreneurship Education on Student Entrepreneurial 
Interest in STIE MDP, STMIK MDP, and STIE MUSI, STIE 
MDP Scientific Journal, Vol. 1 No. 2, pp. 112-119. 

[5] Bukirom, Haryo Indradi, Andi Permana, Martono, (2014). The 
Effect of Entrepreneurial Education and Entrepreneurial 
Motivation on the Formation of Student Entrepreneurial Souls, 
Journal of Media Economics and Management, Vol. 29 No. 2 
ISSN 085-1442. 

[6] Varblane, U. and Mets, T., (2014). Entrepreneurship Education 
in The Higher Education Institutions (HEIs) of Post- 
Communist European Countries. Journal of Enterprising 
Communities: People and Place in The Global Economy, 4 (3), 
204-219. 

[7] Nova Tiara Ramadhani dan Ida Nurnida, (2017). The Effect of 
Entrepreneurship Subjects On Student Entrepreneurial Interest. 
Journal of Ecodemica, Vol. 1 No. 1 thing. 89-97. 

[8] Suryana, (2013). Entrepreneurship: tips and processes for 
success. Jakarta: Salemba Empat. 

[9] Furi, (2015). The Effect of Education & Training, 
Entrepreneurship Learning Achievement on Entrepreneurship 
Attitudes of Students of SMK N 1 Cerme. Journal of 
Educational Development and Development. Vol 1 (2), pp. 
173-184. 

[10] Fatoki, Olawale, (2014). The Entrepreneurial Intention of 
Undergraduate Students in South Africa: The Influences of 
Entrepreneurship Education and Previous Work Experience. 
Mediterranean Journal of Social Sciences, 5 (7), pp: 294-299. 

[11] Ghobakhloo, M., Hong, T. S, Mohammad, S. S, and Norzima, 
S., (2014). Strategies for Successful Information Technology 
Adoption in Small and Medium-sized Enterprises. Journal 
Information, 1 (3), pp: 36-67. 

[12] Srimindarti dan Puspitasari, (2014). The Performance of AIS 
Based on User Satisfaction and Use of AIS that is Influenced 
by Participation, Capabilities. 

[13] Zare, I., (2015). Study of Effect of Accounting Information 
System and Softwares on Qualitative Features of Accounting 
Information. Journal of Management Science and Business 
Research, 1 (4), pp: 1-12. 

[14] Edison, G, Manuere, F, Joseph, M, and Gutu, K., (2015). 
Evaluation of Factors Influencing Adoption of Accounting 
Information System by Small to Medium Enterprises in 
Chinhoyi. Journal of Contemporary Research in Bussiness, 4 
(6), pp: 1126-1141. 

[15] Ida Ayu Komang Tiara Pratistha Sari dan I Ketut Yadnyana, 

(2017). The Influence of Information Technology 
Sophistication and Entrepreneurial Soul on the Quality of 
Accounting Information, E-Journal of Accounting, Udayana 
University Vol. 18.2. (2017) pp. 1635-1662. 

[16] Qamariyah, I., dan D. M. J. Dalimunthe, (2014). Influence of 
entrepreneurial knowledge, achievement motives, and personal 
independence on business competitiveness (small-scale 
culinary entrepreneurs on Jalan Dr. Mansur Medan). Jurnal 
Ekonomi 14 (1): 20-25. 

[17] Nursito, Sarwono dan Arif Julianto Sri Nugroho, (2015). 
Analysis of the Effect of Entrepreneurial Knowledge 
Interaction and Self-Efficacy on Entrepreneurial Intention. 
Journal of Business Tips. Vol. 5 (2), pp: 148-158. 

[18] Frederick, H. H., D. F. Kuratko, dan R. M. Hodgestts, (2015). 
Entrepreneurship: Theory, rocess and practice. Asia-Pacific 
Edition, Cengage Learning Australia Pty Limited. 

[19] Wijaya, Tony. (2014). “The Relationship of Adversity 
Intelligence with Entrepreneurial Intention (Empirical Study 
on Students of SMK 7 Yogyakarta) ". Journal of Management 
and Entrepreneurship, 9, pp. 117-127. 

[20] Hendriyani, Nurul, (2014). Knowledge of Entrepreneurship 
and Student's Perception about Entrepreneurship and Its Effect 
on Entrepreneurial Intentions: A Survey of the Students of the 
Faculty of Economic and Business Education, Universitas 
Pendidikan Indonesia. Master's Thesis in Economic Education 
Faculty of Economics and Business, Universitas Pendidikan 
Indonesia, Bandung. 

[21] Kasmir, (2010). Entrepreneurship. Jakarta: PT Raja Grafindo 
Persada. 

[22] Baig, A. H. and Gururajan, R., (2014). Preliminry Study to 
Investigation the Determinants that Effect IS/IT Outsourcing. 
Journal of Information and Communication Technology 
Research, 1 (2), pp: 48-54. 

[23] Rahmadani, Suci, (2015). Effects of Information Technology 
Sophistication, Management Participation, and Knowledge of 
Accounting Managers on the Quality of Accounting 
Information (Study at PT Dirgantara Indonesia (Persero) 
Bandung). Journal of the Faculty of Economics, Pasundan 
University, Bandung. 

[24] Al-Eqab, Mahmoud, and Dalia Adel, (2015). The Impact of IT 
Sophistications on the Perceived Usefulness of Accounting 
Information Characteristics among Jordanian Listed 
Companies. International Journal of Business and Social 
Science 4.3. 

[25] Purnomo, B. H., (2013). Building the Spirit of 
Entrepreneurship. Yogyakarta: Laksbang pressindo. 

[26] Muhar, A. M., (2014). Determinants of Entrepreneurship 
Intention Among State University Students, Journal of Finance 
and Business, Vol. 5 No. 1, pp. 15-29. 

[27] Zegeye, Buzeye, (2014). Factors Explaining Students’ 
Inclination towards Entrepreneurship: Empirical Study of 
Ethiopian University Students. Journal of Emerging Issues in 
Economics, Finance and Banking, 1 (4), pp: 302-320. 

[28] Malebana, J., (2014). Entrepreneurial Intentions of South 
African Rural University Students: A Test of the Theory of 
Planned Behavior, Journal of Economics and Behavioral 
Studies, Vol. 6 No. 2, pp. 130-143. 

[29] Siswadi, Yudi, (2015). Analysis of Internal Factors, External 
Factors and Entrepreneurship Learning that Affects Student 
Interest in Entrepreneurships. Jurnal Manajemen & Bisnis. Vol 
13 No. 01, pp: 1-17. 



315 Sukirman et al.:  Analysis of the Effect of Entrepreneurship Training, Utilization of Information  

Technology, and Motivation on Entrepreneurial Souls 

[30] Hair, J. F., R. E. Anderson, R. L. Tatham, dan W. C. Black, 
(2011). Multivariate data analysis, Seventh Edition, NSW 
Australian: Mc Graw-Hill North Ryde. 

[31] Suliyanto, (2012). Metode riset bisnis. Yogyakarta: Andi 
Offset. 

[32] Ghozali., dan Fuad, (2014). Structural equation modeling teori 
konsep dan aplikasi dengan program Lisrel 8.54. Semarang: 
Badan Penerbit UNDIP. 

[33] Husaini, (2014). Developing an entrepreneurial spirit through 
enhancing vocational education in Indragiri Hilir Regency. 
Thesis. Bogor Postgraduate School of IPB. 

[34] Choueke., dan Amstrong, (2014). The learning organization in 
small and medium-size enterprises, a destination or a journey. 
International Journal of Entrepreneurial Behavior and Research 
4 (2): 129–140. 

[35] Basuki, R., (2015). Analysis of the relationship between 
motivation, entrepreneurial knowledge, and business 
independence on the performance of entrepreneurs in small 
industrial areas in the Pulogadung area. Jurnal Usahawan 2 
(10): 1-8. Available at: http://repository.usu.ac.id/ 

bitstream/handle/123456789/25436/Reference.pdf?sequence=
2. 

[36] Haryono, T., dan S. Khoiriyah, (2016). Effect of 
entrepreneurial behavior on the performance of small and 
medium-sized businesses (Case study at MSMEs in Surakarta). 
Jurnal Online Universitas Negeri Sebelas Maret. Available at 
https://eprints.uns.ac.id/13462/. 

[37] Amelia, (2014). Influence of entrepreneurial knowledge and 
personal independence on business performance (case study on 
evening clothing tax collector guarantees ginting). Thesis. FE 
of the University of North Sumatra. 

[38] Thobias, E., (2016). The effect of social capital on 
entrepreneurial behavior (a study of micro, small and medium 
businesses in Kabaruan District, Talaud Islands Regency). 
Journal ACTA DIURNA 2 (2): 1-12. Available at: 
https://ejournal.unsra.ac.id/index.php/actadiurna/article/view/1
412. 

[39] Sukirman dan Indrayani M., (2014). Small Business 
Empowerment Strategy Towards Business Independence by 
Implementing Professional Management. Jurnal Ilmu 
Manajemen 4 (1): 1-14. 

 


