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Abstract: In today's rapid construction and development of public rail transit, the design requirements for subway track space
are gradually improved with the application of guidance design. As an important link in the attributes of subway public transport,
guidance design plays an important role in guiding people flow, quickly entering and exiting, and providing multi-level
information of stations. Article is to explore the advertising system under the new media art form how to combine science and
technology, using existing, some scientific and technological achievements not to design a set of more efficient, more intelligent
various advertising system, in order to guide in the future subway system is more real-time, interactive, mobility and has more
sense of science and technology is a new advertising system, so as to more effectively improve the image of the city, improve the
quality of service life, improve transferred, beautification space, resulting in the cognitive environment and space image, identity
and ascend.
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